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Manager, Marketing, Communications and Special Events 

SIX-MONTH CONTRACT 

 

Child Development Institute 

Child Development Institute (CDI) is a leading children’s mental health agency in the City of Toronto 
offering a range of services to Toronto families each year. Our mission is transform the lives of children, 
youth and their families by developing and delivering world class, innovative evidence-based mental 
health programs. 
 

Job Summary 

As a key member of the Fund Development Marketing and Communications team, the position is 
accountable for driving and executing key marketing, public relations and communications initiatives by 
providing strong strategies and project management, operational and analytic support on all assigned 
initiatives in the areas of fundraising, media, events, web, design, corporate and other integrated 
campaigns and initiatives. Special integrated campaigns will require strong project management, 
marketing and public relations expertise, and the ability to work with multiple stakeholders including 
clinical staff, family, corporate partners, government and community partners. Responsibilities will 
include executing a recently developed marketing strategy and taking a leadership role to ensure the 
Fund Development Marketing and Communications team achieves maximum results for all integrated 
campaigns. 

 
Qualifications 
Required: 
 
• Demonstrated skills, knowledge and experience in the design and execution of marketing, 

communications, events and public relations activities. 
• Strong oral and written communications skills. 
• Experience in developing and executing digital marketing strategies. 
• Event experience and experience working with volunteers. 
• Record of significant accomplishments in developing and managing effective high impact marketing 

and communications planning and implementation. 
• Applied knowledge of marketing and communications principles including public relations, 

promotion, branding, media relations, publication development and production, special event 
planning and crisis communications. 
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• Ability to assess marketing and communications issues/requirement and provide recommendations 
for resolution. 

• Ability to organize, clarify and communicate complex or ambiguous ideas effectively through 
engaging, easy-to-understand messages. 

• Strong creative, strategic, analytical, organizational and personal sales skills. 
• Experience developing and managing budgets, and hiring, training, developing, supervising and 

appraising staff. 
• Demonstrated successful experience writing press releases, making presentations and negotiating 

with media. 
• Experience overseeing the design and production of print materials and publications. 
• Computer literacy in MS Office, Adobe Creative Suite, Mailchimp, Drupal and WordPress. 
• Commitment to working with shared leadership and in cross-functional teams. 
• Ability to independently prioritize and manage several competing, complex and evolving projects. 
 
Other: 
 
• 7-9 years of experience in marketing, communications or public relations with demonstrated 

success, preferably in the not-for-profit or association sector. 
• Bachelor degree in journalism, marketing, public relations preferred.  
• Bilingualism in French is an asset.  
• Membership in IABC (International Association of Business Communicators) and IABC accreditation 

is desirable. 
 
We invite qualified candidates to submit a cover letter and resume outlining your experience and how 
you meet the requirements for this position. Please submit your application to Ni-Keisha Williams-
Boreland, Human Resources, at NWilliams-Boreland@childdevelop.ca by October 18, 2017. 
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